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Mews Sales & Design Center.

h the real estate market on the
minds of so many New Yorkers,
AVENUE tumned to the experts

at Corcoran Sunshine Marketing Group,
New York's premier new development
marketing and sales firm, for an insider’s
view on the state of today’s market and
what to expect in 2008.

How was the New York City real
estate market throughout 2007?
KELLY KENNEDY MACK: This is
definitely the strongest year the New
York market has ever seen. Corcoran
Sunshine has sold more than $3.5
billion in properties so far this year.
Althoughprices are relatively consistent
with what they were in 2006, the price
per square foot has gone up about
6 percent in 2007 versus 2006.

TRICIA HAYES COLE: It’s true,
the market has been very strong. In the
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first three quarters of this year, the
number of contracts signed already
outpaced the entire year of 2006.
DAN AUGUST CORDEIRO: It’s
interesting when you remember the
fear of oversupply we all had. We were
all petrified about these 10,000 new
units that were coming on the market,
and so many of them got absorbed. It
was the highest absorption we have
seen in the New York market.

What do you think characterizes
the New York market today?

KM: Overall, the market has picked up
speed dramatically in the past couple
of weeks. Since the start of October
we’ve seen a really significant rebound
from a slower September. And we’ve
seen 43 percent more contracts signed
in October of this year versus October
of last year.

DC: It’s incredible. And there’s certainly

been a lot of strength at the top of
the market, as well. I'm seeing
combinations and penthouses all over
the city—downtown, uptown.
JAMES LANSILL: Yes, I've seen
deals negotiated at the absolute highest
price points on each building I'm
selling. It’s unbelievable to see sales for
nearly $5,000 per square foot in West
Chdsea—we’ve sold at that level at [the
new Jean Nouvel development] 100
11th. Overall, I've seen a lot of activi tyin
excess of $10 million.

Will the New York market be
impacted by the same forces that
are currently affecting the
national market?

JL: When ever I'm feeling some anxiety
about the market conditions, I just
remind myself that Manhattan is an
island. We're selling on what might be
the most popular island in the word.
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KM: New York, in general, has always
been isolated from what is going on in
the national market. But there’s no
question that the media, at times,
shakes consumer confidence a bit. As a
result, some buyers wait on the
sidelines and circle. But ultimatdy,
although they may take longer to
purchase, they do.

HEATHER MCDONOUGH: I was in
Miami during the boom when 1,000
people were camped outside our doors
waiting for us to open. It was a big
frenzy of speculative buyers, but in
New York, it’s qualified people looking
for serious properties. There’s a
phenomenal difference between the
types of buyers.

KM: The New York real estate market
is also a global market. It’s not just New
Yorkers buying, it’s people from all
over the world.

Given that New York attracts
buyers from around the world,
would you say that New York is
more impacted by international
trends than national trends?

Oh 2008 and 2009, it®

Kelly Kennedy Mack

the market of the other luxury global
urban centers like London and Paris
and Tokyo. New York has also really
improved its quality of life, making it
an even more appealing place to buy.

What were the biggest surprises
of 20077

DC: Even in Brooklyn.

JL: And, of course, there’s green fever.
KM: Absolutely.

JL: It costs a lot more money to do
a green building but developers are
making that choice—like at One Jackson
Square, a Hines development in
Greenwich Village and Riverhouse in
Battery Park City the city’s greenest resi-
dential building It’s a really wonderful
evo lutionary turm of events. Buyers who
formerly thought it was a nice benefit,
but not really a motiva ting force to buy,
are now disappointed when a building
doesn’t have green elements.

KM: I think in 2008, 2009 and beyond
there’s not going to be a sprinkling of
buildings across the city going green.
It’s going to become the standard and
an expectation that developments offer
green living. That expectation is
staring to be set by buildings like
The Lucida, Riverhouse, One Jackson
Square and The Laurel.

What were the hottest neighbor-
hoods of the year?

going to become a
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TC: It’s clear that New York is an
international market—there is an
international appeal to buying in New
York, and it’s been aided, ironically, by
the weakened dollar.

KM: New York is one of the few places in
the world where its real estate is tied to
what’s going on in the gl obal econ omy.
DC: Right, it’s almost as if New York is
not part of the greater American real
estate market. It’s much more a part of

TC: One trend that was even stronger
than most of us anticipated was the
family-sized, very large combination
homes. It’s shocking A 3,000 square-
foot apartment is just not even close
to large enough for a lot of these
buyers—they’re looking for 6,000.
KM: And this was not just specific to
the Upper East Side, which has always
been classified as a large family kind of
market, but all over Manhattan.

KM: There hasn’t been one particular
neighborhood that has significantly
outperformed others. If we want to talk
about “hot” in terms of where the most
devel opment and acti onis happening in
Manhattan, the neighborh oods are West
Chelsea and the Financial District.
Those are completely new residential
locations, as well as Columbus
Circle West and Riverside Boulevard,
with 10 West End Avenue, Avery,
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The Rushmore and more Extell
devel opm ents on the way.

TC: And then there’s the ongoing con-
versionaround Madison Square Park.
DC: But I would say that the hottest
neighborhood is Tribeca. The success
of 101 Warren set a new benchmark.
There’s something abo ut the demand
for Tribeca that really makes it
fundamentally hot—whetherit’s a big
building like 101 Warren or a more
bo uti que loft conversion like Artisan
Lofts. That building [Artisan Lofts] is
about more than a laundry list of
amenities, too—it’s more abo ut giving
people intellignt design features and
thoughtfully designed amenities that
theywillreally use.

Is that indicative of new trends
in amenities?

KM: It’s not about quantity, its
quality—not just throwing in
everything and the kitchen sink.

JL: For a while, it really became an
amenities race, and it was fueled,
to a large extent, by the Wall Street
buildings that were trying to create
their own community within the
building because there was a dearth of
goods and services locally.

KM: And now downtown is a
resource-filled neighborhood, but
devel opers are still committed to
offering a fully serviced lifestyle in
buildings like 75 Wall.
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So which designs, amenities,
features and services were
overdone and are now over?

JL: Gimmicks.

TC: Gimmids and just throwing
everything in to see what sticks.
It’s really about thinking about what
people want.

KM: You can’t com promise what
youre really selling. At the end
of the day, every high-end buyer is
going to choose a well-designed,
well-thought-out, gracious residence
with beautiful finishes over a building
that has more amenities but a flawed
product. I hope we don’t start seeing
dog-washing machines.

DC: Or robotic housekeepers.

What are the neighborhoods to
watch in 20087?

KM: We're going to see a lot of new
development in and around the High
Line and West Chelsea, no question.
There are going to be some of the
most important new buildings
reshaping the New York skyline in
the Midtown area in the next two
to five years.

JL: Very profound, iconic structures.
TC: The area around Madison
Square Park continues to see ongoing
conversions and new construction,
adding to the residential character of
the neighborhood.

DC: Tribeca between West Broadway
and Broadway is going to be
completely rethought. It’s not going
to be thought of as Eastern Tribeca.
It has intrinsic qualities of being the
cast-iron part of Tribeca.

HM: Demand for real estate in Soho
is high and will continue to be in 2008
because of the neighborhood’s appeal
to the Wall Street and hedge fund
crowd, international buyers and
Upper East Siders, who are being
lured downtown for a lifestyle change.
JL: I think the last great frontier is
South Clinton and North Chelsea.
It’s not really an ’08 thing, but in the
next four years or so, that’s the last
place where people can build very
substantial full-block sites.

Do you predict that the demand
for certain neighborhoods will
shift in 2008?

JL: As the condominium communi-
ty has grown, and as these buildings
have elevated in lifestyle, they’ve
transcended neighborh ood borders.
It’s just a fascinating phenomenon.
TC: It’s quality that gets someone
to change their mind about location.
The quality of the new condominiums
being brought to market—in terms
of design, technology, amenities
and  lifestyle—present  enticing
alternatives to buyers who might
not otherwise consider leaving a
particular neighborhood.
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KM: 1 don’t think it’s just a real estate
phenomenon, either. I think it’s also a
cultural phenomenon, but it was
actually driven by real estate as one of
the starting points. A perfect example
of that is Perry Street [the Richard
Meier buildings at 173 and 176 Perry
Street in the West Village].

JL: That was a paradigm shift.

KM: Innovative development will
continue to create demand in new
neighborhoods. New York is the
most important place in the world for
real estate development, and we will
continue to see the New York skyline
reshaped and buildings that offer new
ways of living. 4
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